s\cial Jack

IT’S ALL ABOUT WHO YOU KNOW!

[/ Steps to Rock Your Personal Brand Online

Be First Hired and First Promoted
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Are You a Business Influencer? . s&lal lack
ea n e I S e IT’S ALL ABOUT WHO YOU KNOW!

* Founder and CEO of Forward Progress, Inc.
* Creator of Social Jack™ - Influencer Development System

* Started at Merrill Lynch 1982, Brand Auditor for 5 years,
Systems Implementation, CRM, Digital Marketing, Employee
Advocacy, Influencer Development & Marketing - 30 years+
experience.

* Trained and Coached over 120,000 in Influencer Development
* Host of Webcast/Podcast “Influence Factory”

* Author of FIRST — The Street Guide to Digital Business Influence
* Third Degree Black Belt

* Family, Friends, Community Theater, Music, Entertaining..
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Do you want to move forward effectively undeﬁi:ie‘r’
Every business Person want: 3

motivates and inspires youi each and every day Seei:;t::‘n‘::::
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Persanal branding
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Measuring levels of success
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IT’S ALL ABOUT WHO YOU KNOW!
Industry Stats

« Of all recruiters, 95% believe that the job market will remain or become
more competitive. If you don’t stand out online, your competition will.

» 75% of HR departments are required to search job applicants online.

* 85% of U.S. recruiters and HR professionals say that an employee’s
online reputation influences their hiring decisions. Nearly half say that
a strong online reputation influences their decisions to a great extent.

« 75% of U.S. recruiters and HR professionals have rejected candidates
based on information they found online.

« Of all executive recruiters, 90% say they conduct online research of
potential candidates. ——

Source: LinkedIn and Forbes
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What is a Thought Leader?

A thought leader is an individual or firm that
prospects, clients, referral sources, intermediaries
and even competitors recognize as one of the
foremost authorities in selected areas of
specialization, resulting in its being the go-to
individual or organization for said expertise. -
Forbes
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Traits of a Thought Leader?

* Provide unique value

Leverage additional perspectives

Build trust

« Sharing, inspiring and moving
others

- Forbes and Dean
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Are You a Business Influencer?
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Social Networks

Where Do You Stand Now?
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IT’S ALL ABOUT WHO YOU KNCW!
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SUcial Jack
Social Media — What?

IT’S ALL ABOUT WHO YOU KNOW!
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IT’S ALL ABOUT WHO YOU KNOW!

Are You a Business Influencer?

Influencing is a necessary skill for anyone in business,
whether a person is a manager or a salesperson. The
ability to bring others to your way of thinking without
force or coercion is important in business. Influencing
others is a transferable skill business persons take
with them from job to job in the business world.

Managers want to convince employees to work hard,
and salesmen need to convince clients their product is
the best purchase choice.

Source: CRON NEWS
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Influencer Development
Are You a Business Influencer?
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Our Proven Influencer
Development System

Set Goals
and Objectives

Create
Persona
and Profiles

Produce
High Yielding
Content

Build

Ideal

Network

WE MEASURE WHERE
YOU START AND WHERE
oY GO FROM HERE

Measure
Results
and
Continue

S\/cial Jack

IT’S ALL ABOUT WHOQO YOU KNOW!
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Influencer Development
Are You a Business Influencer?

s\Jcial Jack

IT’S ALL ABOUT WHO YOU KNOW!

What are your Goals?

Thought Leader

Executive Presence

Humanize Your Brand

Attract Speaking Opportunities
Increase Referrals

Generate New Business

Know the Numbers!

“2 SocialJack.com info@SocialJack.com

o

Leanne Hoagland-Smith - 1st
Clarity Strategist Solving People and Process Problems | Sales Culture | Employee
Engagement | Leadership | Keynotes
ADVANCED SYSTEMS - A Sole Proprietorship « Purdue University

Las Vegas, Nevada Area «500+ &8
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Are You a Business Influencer?
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Our Proven Influencer
Development System

Set Goals
and Objectives

Create
Persona
and Profiles

Produce
High Yielding
Content

Build

Ideal

Network

WE MEASURE WHERE
YOU START AND WHERE
oY GO FROM HERE

Measure
Results
and
Continue

S\/cial Jack

IT’S ALL ABOUT WHOQO YOU KNOW!
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What is Your Story? - |

0

* The art of the start - &
 List the turning points oyA

Miri Rodriguez - 1st

* Mind dump, write it out &I

* Tap into your emotions
A
%

* Find your theme

* Tell your story
Source: http://positivewriter.com/write-your-story/
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. . . IT’S ALL ABOUT WHO YOU KNOW!

Know Your Digital Impression

{ Google  rsesn sz

* Google Yourself — Go Three Pages Deep! -
*  Find all profiles — fix or remove
* Make sure your story is consistent

in Q L & B

=i
[

Eocus your exportise. - Eam an MBA at DePaul University, Learn more |

S Positive (+) vs. Negative (-)
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IT’S ALL ABOUT WHO YOU KNOW!

* Complete profile
* Your first conversation
e Beclear

* What will you do for others?

Joseph Strazzeri, Esq, « st M Southern California Institute
? Attorney and Counselor for Successful Families and Business Thomas Jefferson School of
® W hy & h OW o Owners. Educator for Wealth Advisors. Speaker and Author. Law
Greater San Diego Area B See contact info
Eﬁ: 500+ connections
* Whatd d?
What do you want/need: [ ore-

o AS K | After launching my career as a real estate/land developer, | earned a law degree and found my passion as
* an estate, tax, and business attorney. Today, | counsel families and business owners as they navigate the
complicated fields of estate, tax and business planning, and business succession, arming them with strat...

[BEAURBAIEE Positve (+) vs. Negatve ()
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Social Jack
Your Profile = Your Professional Brand
[

Experience

N P

Founder and CEO

Forward Progress provides integrated services, coaching and training in social business, social teaming,

hile building a strenger

marketing solutions, relationship marketing, social selling to drive business grow

culture.

Committed to delivering the “Lowest Cost per Lead,” and “Converting Leads to Sales,” Forward Progress has
social netwerking results. They have

helped over 400 carporate clients assess and improve their anli
5 EH . ;

"

ached over 100,000 professionals on skills around Relationship Marketing, Social Selling and
cement with the use of online tools and platforms. Forward Progress uses their Rapid Launch
ﬁdd new pruﬁle section o create outstanding results for their coaching and consulting clients over the past
Rapid Launch Plan System helps companies of all sizes get organized, align team members and
to launch their business in a new digital world.

o

Dean Delisle Bl socialsack

Influencer Marke“ng - Social Selllng I Trallwer I Coach l Author == Purdue Universi Accomplishments -~ lients serviced in these areas include: GE Capital, Country Financial, Sears, Blue Cross Blue
| Speaker | CEO Forward Progress | Social Jack Creator T . Farm, Allstate, Chicago Mercantile Exchange, General Growth Properties, Baird & Warner, Keller
Chicagio, Illinais See contact inf Publications am Town, BOMA, BDO Seidman, Mitsubishi, Cardinal Health, 1st Farm Credit Services, The
L N ory, Envestnet, CBOE, Con Agra, ReMax, Cendant, Lee Publications, Merrill-Lynch, Moady Bible
Eﬁ See connectiony ter fo
Add profile section « ‘ More... ‘ :;03 Skills & Endorsements Add anew skill &
Social Selling - 53
unde|
- T b to §¢ . Endorsed by 3 of Dean's colleagues at Social Jack
My passion is to connect people and brands using the power of Social Teaming so they can nap

goals. | created this unique system when Social Networks were just made of people and thei
connections, before technology. | have now taken lessons learned about digital and social m

Influencer Marketing - 12

— E-

by 3 of Dean's colleagues at Social Jack

—— Projects — Social Networking - 29+

Andrew Ortiz and 99+ connections have ¢
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Your Profile = Your Professional Brand

in EEG
W PREMIUM
our business. Discowv 1| Ad
? i W | Who your viewers are
. . Mario M. Martinez Jr..
., 407 profile viewers in the 2
Vo past90days
an DeLis| I 000 S Jill Rowley . 1
Dean Delisle o S . 1works at Mission Critical = = 4 of
Social Selling - Relationship Marketing - Social Teaming | Trainer ar] S o niE co parner to srowvod () Consulting, LLC : of
Forward Progress o
_— B PREMIUM
00+ m Who your viewers are
e
‘wasw 4 work at eGrabber ™
407 profile viewers in the at Mississippi State Uni N
past 20 days
See more ~ t
Someone at Northwestern University School d éf— 3 work at Sales Enablement have 67 connections in common
i e Q0 4 @ 1 works at Mission Critical d» Society
407 w 84 Viewsoty Consulting, LLC @ Mahabub Alam . =
rengthen r profi InMail
Strengthen your profile ‘w4 work at eGrabber b
@ Jessica Bruno. 2 wonwH
Dean, explore relevant opportunities with
3 work at Sales Enablement
ﬂ Society 4 connections In common Worth Collection, Ltd.
Follow
Joe Connolly . 2nd
BB 5 have job title Consultant Every company is a software company. © gma
" rivacy & Termts ~
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Our Proven Influencer Sﬁﬁial Jack’
DEVEIOpment System IT’S ALL ABOUT WHO YOU KNOW!

Influencer Development
Are You a Business Influencer?

WE MEASURE WHERE
mgos YOU START AND WHERE
and Objectives YOU GO FROM HERE

Create
Persona
and Profiles

Score Produce
Current High Yielding
Status Content

Measure

Results
and
Continue
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IT’S ALL ABOUT WHOQO YOU KNOW!

The Power of Your Connections

* That know YOU?

* That trust YOU?

* That have done business with YOU?
* That would recommend YOU?

C N DN
p 0can ) sue ) vark ) Par g
o A
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IT’S ALL ABOUT WHOQO YOU KNOW!

Social Teaming — 3 Degrees

. I%evel 3
Level 2

Level 1

. I%evel 3
Level 2

Level 1

George

Your LinkedIn Network )
Miller

387 Connections link you to
6,435,795+ professionals

47,138 Lonihisple o v
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IT’S ALL ABOUT WHO YOU KNOW!

Power Move — Add Other Influencers!

OWEr [OMTIUIE fOr tsiese s wetesimtt Helping you leverage Linkedin
Llnkedln Success i for business & career success
Mike O'Meil - 12 @ Integrated Alliances

CEO, Founder - Integrated Alliances € Linkedin Sales M Arizona State University
Navigator Trainer, Expert, Consultant € Keynote Speaker,

Author, Technologist, Internet of Things (loT) € 2x Forbes 1] see contactinfo

JD GERSHBEIN - 15t

Top 50 Social Media Influencer BB 500+ connections
c Minneapolis-St. Paul Area PERSOMAL BRANDING FOR THOUGHT LEADERS | SPEAKER
on Thought Leadership Development, New Media & Sacial [m
m More Entrepreneurship | Trusted Linkedin Advisor | Creator & Host
- of The BIG Banter TV Show & Podcast
. Power Formula LLC (Linkedin
G h A Wayne Breitbarth Teaining, Linkedin Consultin...
I'm a natural born technolegist - industrial engineer turned technology sales engineer turned Linkedin Linkedin Trainer, Speaker & Consultant | Author, POWER . Margustte Universit
trainer, Linkedin expert and social media consultant who's always helped others become more successful. m Mére. FORMULA FOR LINKEDIN SUCCESS | Linkedin Expert | Social et " i
Today, | help executives and revenue producers utilize Linkedin.com, LinkedIn Sales Navigator, CRM sy... L Selling | 1 on 1 Linkedin Profile & Strategy Consultations 14 See contact info

A

W BOOM e Area 2B See connections (500+)
aeai] E W . JD GERSHBEIN is a speaker, consultant, facilitator, broadcaster, producer, h
H = = o e o “professional edutainer,” who is blazing a trail as one of the most original m Mere
Since transitioning away from a traditional marketing practice in 2006, he|
p - — Contact me at wayne@powerformula.net or 414.313.7785. | am a nationally recognized Linkedin
W consultant, speaker, and trainer. | have helped more than 100,000 businesspeople—from entry level to
o =] )
i CEO—understand how to effectively use Linkedin. | help companies develop a comprehensive strategy f..
E Live Webcast: Weokly 1 Hour Video (6:03)-Expanding Your
[ Linkedin Game Plan for Results... » & Linkedin Network
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IT’S ALL ABOUT WHO YOU KNOW!

Power Move — Conversation

eaoos VZW Wi-Fi & 2:46 PM 19 99% (-

Articles, posts & more...

A Spencer X. Smith
@ 5,521 Followers Following
Articles Posts Activity Interests

& Office Administrator/Paralegal at Ogletree Deakins Power Of 8,000 to 1
ﬁ Suzanne Schwartz 1d

Office Administrator/Paralegal at Ogletree Deakins Ogletree Deakins attorneys Bernard (Bud) Bobber and

(1 L . k 7 d “C t 7
Doug Topolski outline key points to clarify the joint I eS an OI I I l I len S
Ogletree Deakins attorneys Bernard (Bud) Bobber and Doug Topolski oulline

employer issue
clarify the joint employer issue

Spencer X. Smith likes this

JointEmployer
Document

) 7E ICPNCC#I0C?H GK O#!6 70F#L; J L7H |
NP#18%/% 47K Q ?NT 82C@ NQ ?NT 1$'%%
STWSV TLU[ HUK >P_LK EUP[ 2HYNHPUPU

Power of million to 1
“Shares”

Like + Comment * Share * 3

3 Likes

& Like E Comment F:} Share
~AY o4 o O
L= e @
Home My Network ~ Messaging  Notifications Me
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Development System §§§o!§!o!§§o|&

WE MEASURE WHERE
S YOU START AND WHERE
and Objectives YOU GO FROM HERE

Create
Persona
and Profiles

Build
Ideal
Network

Launch
Influencer

Coaching
and Training

Measure
Results
and
Continue
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IT’S ALL ABOUT WHO YOU KNOW!
Measure Results (Goals) !

® PREMIUM Follow fresh perspectives 7,856 ving 7,635 Follower

What your searchers do

People who mast recently followed you

Who your viewers are

Business Strategist | 11%

(—
Dean DelLisle ) . .
ifleniosr Matketing- Social Executive Director | 10% 435 profile viewers in the
Selling | Trainer | Coach | Author | C—— past 90 days
Speaker | CEO Forward Progress | Lo
Social Jack Creator Advertising Specialist | 5% -24% since last week TAh i

435 Founder 6% s .
Who's viewed your profile — "’.a"' Gordon ) Mindaugas Reinikis
ORACLE
g Travel and Tourism Professional | 5% 2 work at Oracle
—

Views of your post + Follow + Follow

okl it Don’t forget Appointments!

435 59 380

Wha viewed your prafile Post views Search appearances
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Social Selling Index

fifi Inboux - greg_niphere Mall  Facebook  Yahoo Weicomed | Linkedin Al files and foidars - Bon  YouTube Google Life Home - Dropbon  (Cloud  FLVTO Conver_Tube Modio Scroen b Webcam
¥ So¢ =ull =+ 9

1 - — 7) Phone call
Social Selling Dashboard Share your SSI 2
R B Microphone (Resltek High Defin..
Iz
Greg Allan L P Top 550
Owner at Sonixphena Industry 551 Rank Network SS1 Rank Spesicers (Realtek High Definiti.
< Attendees: 4 of 26 (max)
Social Selling Index - Today # ™ Dean Delisle v
(Y presenter v
Your Social Selling Index (S51) measwres how affective you are al establishing your professional brand, finding the right people, engaging with S Gy Ales
nsights, and building relationships. It is updated daily. Les & = ke o
& W Ken (et W

Establsh your profossonal brand
11

6/ S

Weekly Social Selling Index

? -t o
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IT’S ALL ABOUT WHO YOU KNOW!
Michael Matarazzo - 1st B e a I l
Regional Vice President - Nationwide Funds - Chicago

Nationwide Insurance « Boston University - School of Management

Greater Chicago Area «500+ 88
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Influencer Development
Are You a Business Influencer?

Business Influencer Alliance

Business Influencer
Alliance
@ Closed group

a Interacting as
yourself
About

Discussion

Chats

Members

Events

Videos

Photos Joined ¥

emim lmmimmbdm

‘32 SocialJack.com

" Notifications

info@SocialJack.com

sticial Jack’

IT’S ALL ABOUT WHOQO YOU KNOW!

Next Steps

Q Des D

A Share - More

f facebook.com/SocialJack ’ @GetSocialJack
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IT’S ALL ABOUT WHO YOU KNOW!
il Jack
SUicial Jack . - s S :

INFLUENCER DEVELOPMENT FOR ORGANIZATIONS, PROFESSIONALS AND EVENTS
BRAND ADVOCACY | BUILD COMMUNITY | ATTRACT BUSINESS | FILL EVENTS | CAREER ADVANCEMENT

Start for Free

""& SocialJack.com info@SocialJack.com 'l' facebook.com/SocialJack , @GetSocialJack



Influencer Development
Are You a Business Influencer?

Ste '
T'S ALL ABOUT WHO YOU KNOW!

‘3‘ Dean Delisle

'S

Home
Courses
Engage
Groups
Members
Affiliate Area
Help Videos

Cart

‘.'02 SocialJack.com

- SUicial Jack’
WWW.SOCIaIJ aCk.com IT’S ALL ABOUT WHO YOU KNOW!

Academy  Courses

\

Courses

Quick Start Videos

info@SocialJack.com f facebook.com/SocialJack y @GetSocialJack
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IT’S ALL ABOUT WHO YOU KNOW!

www.SocialJack.com

Events Support

Choose a category below to browse the resource center:

# Home

= Courses

S Engege

@ Groups

& Members
i Affiliate Area
© HelpVideos

W Cart

Outlool

S cial Jack
INFLU FACT

WHERE LEADERS ASSEMBLE

EPITODE 51 L

nfluence Factory - Episade 55:
Laura Stees - “Coaching with
nfluence’

View Content

S cial Jack
INFEBENCE FACTORY

WHERE LEADERS ASSEMBLE

EPISODE B | Ca

nfluence Factory - Episode 53: Cait

Hassett & Jackson Delisle - “Building

the Ultimate Team”

View Content

Ceninist Bask

ACTIVITY TRACKING FOR SALES SUCCESY
Virtual Training & Coaching Session

S cial Jack

INFERENCE EACTORY

WHERE LEADERS ASSEMBLE
$ cial Jack

View Content View Content

KEDIN CHANGES

E TO BE FOUND {OR NOT)

S cial Jack
INFEQENCE FACT

WHERE LEADERS ASSEMBLE

ekam LT

View Content View Content

Social Jack Minute Social Jack™ Influence Factory Social Jack™ Weekly Coaching Session Social Selling Virtual LIVE Training

QUEST MA SIA
. Fouungjr{oqﬁm

T
March 18th, 3614

View Content

S cial Jack
INFEUENCE FACT

WHERE LEADERS ASSEMBLE

View Content
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IT’S ALL ABOUT WHOQO YOU KNOW!

i " = Academy Courses Events  Support Qe L Ed m g
SJcial Jack - o v

personal brand mistakes

(4 Dean Delisle
‘ % Welcome to the Social Jack™ Academy

® Home LEARN FROM INDUSTRY LEADERS
= Courses LF 1
@ e AKE COURSES AND QUIZZES ONLINE -EAR BADGEJ, AND CfRTHE%IH ' °

# Groups

& Members

iw  Affiliate Area
©  Help Videos

= Cant

Quick Start Videos

Courses

‘:‘2 SocialJack.com info@SocialJack.com f facebook.com/SocialJack y @GetSocialJack



o P o _
Influencer Development — H
Are You a Business Influencer? cla ac
IT’S ALL ABOUT WHO YOU KNOW!

Assignment

* Become an INFLUENCER!
* Be Complete — Be Relevant
*  What Will You Do for Others?
*  What Do You Want or Need?
* Add More.... As You GROW!

* It’s Time for You to Go!
*  Know your Goal/Outcome
* Setup Your Profile

* Take Your Course
* Practice your POWER MOVES!

"‘2 SocialJack.com info@SocialJack.com f facebook.com/SocialJack , @GetSocialJack
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IT’S ALL ABOUT WHOQO YOU KNOW!

Questions?
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IT’S ALL ABOUT WHOQO YOU KNOW!

Thank You!
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IT’S ALL ABOUT WHO YOU KNOW!

Connect WITH us!

FORWARD PROGRESS

Growing your busi beyond the Vision

Dean@forwardprogress.net
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